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This mainly theoretical course covers a
diverse range of topics that include: different
national cinemas, animated film; the study
of mass media; cultural theory and popular
culture; popular TV genres; the study of the
internet and new media; and representations
of gender and sexualities. You may choose
to complement this theoretical base with
practical or studio-based modules, such as
journalism, video production, radio production
and new media production.

From Hollywood to Asia, Sci-fi to TV drama,
you can develop your knowledge through
combining areas that appeal to your own
imagination and interests. These may lead
to specialist study in your final year, for
example a dissertation or a practical project
in production.

You will be taught through lectures, seminars,
workshops and project supervision and you
will be expected to spend a considerable
amount of time working independently,

outside of timetabled class time. You will

be assessed through essays, reports,
examinations, group and individual
presentations, continual assessment methods,
media artefacts (video and radio productions),
written evaluations and production files.

You will gain a critical understanding of film
and media as well as advanced skills in
analysis, communication and teamwork.
Such skills are highly valued by employers
and we will prepare you for a wide range

of careers in the radio, TV and video and
new media industries as well as in industry,
commerce and the civil service. It is an
invaluable foundation for a career in public
relations, marketing, organisational
communications, advertising or journalism.
Recent graduates have gained employment
in the BBC, Channel 4, Sky TV, MTV,

Radio 1, local and national newspapers,
local radio stations and The Guardian.

“The relationship with staff is second to none. They are
always willing to help and offer their advice. It was a pleasure
going into University everyday knowing that the people who
were teaching you really cared about their subjects. Very,
very passionate.”

Ben France
BA (Hons) Film and Media
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“The course had an excellent mix of practical workshops

and theoretical classes. The student facilities were also great,
including Utopia FM (which is now 107 Spark FM), and all the
facilities supplied by the Students’ Union.”

Chris Stevens
BA (Hons) Media and Cultural Studies
VP/Creative, TM Studios, Dallas

This fascinating course focuses on the
increasing prominence of the media in
modern society and parallel developments

in contemporary culture. You will focus on
and investigate how the media reflects and
constructs social meanings and personal
identities. Through textual analysis and social
research you will gain an understanding of
contemporary culture and society.

This mainly theoretical course covers a
diverse range of topics that include: cultural
theory and popular culture; language, gender
and power; the history of the mass media;
popular TV genres; cultural representation
of women; culture and consumption; and
American, British, European and Asian
cinema. You may choose to complement
this theoretical base with practical or
studio-based modules, such as journalism,
photography, language studies, video
production, radio production and new
media production.
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You will be taught through lectures, seminars,
workshops and project supervision and you
will be expected to spend a considerable
amount of time working independently,
outside of timetabled class time. You

will be assessed through essays, reports,
examinations, group and individual
presentations, continual assessment
methods, media artefacts (video and radio
productions), written evaluations and
production files.

You will gain a good grounding in the many
techniques of communication along with
other valuable skills, such as presentation/oral
skills, critical analysis, written and research
skills. This knowledge and skill will prepare
you for a variety of careers, ranging from
journalism to PR, communication officers and
within media production. Other graduates
have pursued postgraduate study, teaching
(PGCE) and working in the public sector.
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This course will teach you a mixture of
practical and theoretical modules to ensure
you know the ‘why’ as well as the ‘how’ when
writing for the media. Our modules reflect
professional practices in the media

industry, where working as part of a team is
vital to success, so you will be encouraged
to develop good communication skills,
diplomacy and a dedication to both your
team and your production.

Practical projects include screenwriting,
writing for radio, and writing for factual
television and journalism. These can lead to
specialist study in your final year, for example,
a practical dissertation in screenwriting or
writing radio drama. Theoretical studies
include film criticism and analysis, media

and cultural studies, popular TV genres,
writing gender, media language, American

and European film, poetry and popular
culture. You can also choose from a wide
range of other modules offered by the Media
Department, such as journalism, new media,
language studies, cultural studies and
media theory.

You'll be expected to manage your own time
effectively, for example outside timetabled
classes you might research an essay, write a
television script or prepare for a presentation.
You can expect to acquire a wide range of
media-related skills, both analytical and
creative. This course will prepare you for your
future career in TV, radio, video and new
media industries. It can also be a springboard
into careers in public relations, marketing,
organisational communications, advertising
and journalism.

“I've always had a passion for creative writing, coming to study
at Sunderland taught me how to write not just academically
but also professionally. The staff are encouraging and just as
enthusiastic as you about developing your ideas. Whether
you're learning about the industry or just good writing practice,
you'll find yourself immersed in your own imagination and
producing a professional script as a result . . . which always
feels great!”

Amy Cook
Final year student




“What really excites me as the Programme Leader of this new
degree is the huge amount of flexibility it offers to students.
They will get the chance to pick and choose an unprecedented
mixture of theory and practice modules that complement
their interests and ambitions. It's a degree as individual as the
students taking it.”

Robert Jewitt
Programme Leader for BA (Hons) Mass Communications

The range of modern media practices is
varied and far-reaching, penetrating all
aspects of everyday life. New media tools
and practices are constantly emerging and
helping to transform the way we see, make
sense of, and participate in the wider world.
This course is tailor-made to consider the
diverse media landscape encompassing
mass communications technologies
(broadcasting) and new niche forms of
communication (social media).

By considering the history of the media,
from traditional broadcasting to film and
current developments in digital distribution,
you will engage with a full range of mass
communication technologies. On top of that
you will come in contact with new ways

of thinking, understanding and applying
that knowledge.

You can choose to study practical modules,
or you may prefer the more theoretical options
— the choice is yours. You can choose from

a wide range of modules from the fields of
digital film, video and new media production,

UCAS code: P391 Tariff Points: 240

broadcasting, journalism, public relations and
scriptwriting. These modules will enable you
to develop and hone your skills in order to
match your individual interests.

The teaching on this course is as varied as
the content and you will encounter lectures,
seminars, workshops and project supervision.
You will also benefit from hands-on support
in the early stages of the course, progressing
to more independent forms of learning as
your knowledge and skills grow. Various
assessment methods will sharpen your skills
in the writing of essays, reports and
evaluations; the preparation and delivery of
presentations; and the production of blogs
and websites.

You will achieve a solid foundation in the
techniques of mass communication, as well
as developing your own communicative skills.
This will provide you with the knowledge and
skills desired by employers in the media
sector, preparing you for a range of careers
spanning journalism, education, media
production and the public sector.
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Our taught MA Film and Cultural Studies
and MA Media and Cultural Studies will
enable you to gain practical skills and
theoretical experience attractive to a wide
range of employers. Our MA courses can ) 5 ;
pave the way to postgraduate research - s : - B\ \
studies on MPhil and PhD degree routes. ‘B l wm’ms]

www.crmcs.sunderland.ac.uk

The University's Careers and Employability j ) . A
Service offers career planning and job search g :
support to current students and for up to
three years after graduation, plus it provides
a recruitment service to employers.
http://microsites.sunderland.ac.uk/careers

Creativitiworks offers business advice and
support services for fledgling businesses
within the creative industries. Creativitiworks
offers a supportive and encouraging
environment, fantastic media facilities and
academic knowledge to make your creative
enterprise grow - you can even take
advantage of their knowledge and facilities
whilst you study with us!
www.creativitiworks.sunderland.ac.uk
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Media applicants are also invited to attend an
Applicant Day, giving you the opportunity to
meet our staff and get a taste of what it is like
to study with us.

Register online to become a VIP and you will
get a personalised web page with all the
information you need about us and the
subjects you are interested in. This is the best
way to keep up to date with everything we’re
up to, from course information to the latest
news and events.
www.sunderland.ac.uk/film_media_culture

Once you have decided which undergraduate
course you want to study you must submit
your application through the Universities and
Colleges Admissions Service (UCAS). For
further details go to www.ucas.ac.uk

or call +44 (0)871 468 0468.

When completing your UCAS form please use
the UCAS course codes and our institution
code S84.

For postgraduate courses, or if you would like
to study one of our courses part-time, contact
our Recruitment Officer.

For more information about our courses
check out our website
www.sunderland.ac.uk/film_media_culture

+44 (0)191 515 3000

+44 (0)191 515 3592
Email: admenquiry@sunderland.ac.uk
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Sunderland, Newcastle, Gateshead and Durham are all within approximately
a ten-mile radius, well served by express bus, Metro train system and the
East Coast main line. There are direct trains from London and York, with
connections nationwide. A flight to London takes less than an hour from
Newcastle International Airport.
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